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In quaint Maplewood, MO, the streets are painted 
with picturesque, family-owned storefronts. And what 
looks like the neighborhood parish holds a delightful 
surprise within.

Welcome to Moosylvania, also affectionately known 
as The Republic of Moosylvania and the Embassy. 
Once you walk through the front doors, you’ll find no 
other doors and few walls in the open environment. 

The old-school charm of the stained glass, detailed 
architecture and woodwork in the 80-year-old reno-
vated church blends dynamically with the contempo-
rary design and functionality at Moosylvania—lending 
the feel that you’ve entered a different time as you 
view the sanctuary. 

The company, launched in 2003 by founder and 
CEO Norty Cohen, started with 12 employees. Their 
mission: to develop and deliver comprehensive mar-
keting programs through category-leading concepts, 
design and digital solutions. As the firm swelled to 
more than 70 employees—or citizens of the Republic 
of Moosylvania—a move became necessary. 

Although a small island on a lake in Minnesota 
would have been their first choice, Sharon Ayres, 
vice president and general manager, says, “We were 
outgrowing our space, and within a week or so we 
discovered this fabulous old church that seemed to be 
calling out to us.”

After two years of planning and renovations that put 
them on the map of the National Register of Historic 
Places, they moved in 2007. The adjoining three-story 
1950s school building conveniently serves as Hatch, a 
research, ideation and conference facility. 

Jessica Kuhn is HOW’s associate editor.  
jessica.kuhn@fwmedia.com
Moosylvania maplewood,�mo�www.moosylvania.com

Whimsical meets historical in this 80-year-
old church turned modern office design. 

B y  j e s s i c a  K u h n
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w o r K s p a c e

1
DesKtop aMBience
3 p.m. is the best time 
at Moosylvania, when 

the stained glass windows 
cast beautiful shadows over 
the desktops for an extra 
boost of creativity.
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3
cozy lounges
Although the firm want-
ed to preserve some of 

the church’s majesty, it also 
was imperative to add a flair 
of contemporary comfort.

2
a “no Door policy” 
We’ve heard of an “open door” policy but never a “no door” one. The walls came 
tumbling down between rooms that were once set aside for church choir practice 

and group discussions to create an open workspace environment that’s free of barriers.  
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5
welcoMing reception
“We certainly expected that the space would provide a 
better, more creative work environment for our people,” 

founder and CEO Norty Cohen says. “What we didn’t  
anticipate was the level of enjoyment we get out of working 
here every day, and we’re delighted by the tone it sets for  
clients when they arrive.”

4   office Bliss in sanctuary
The uniqueness of the space is what drew the firm in,   
which is why they elected to preserve many of its archi-

tecturally rich details: old woodwork, stained glass and the 
openness of the sanctuary. 

 weB exclusive
the citizens of Moosylvania put together a video to give you 
an inside look at their renovated 80-year-old church turned 
workspace. howdesign.com/moosylvania

6
appetizing cafeteria space
“We used the old existing kitchen and cafeteria space,  
gutted both, and ended up with a state-of-the-art  

employee lounge and an amazing team-type workable kitchen,” 
vice president and general manager Sharon Ayres says. 

5


